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Nevadans to Celebrate St. Patrick’s Day Differently this Year 

Nevada Spending Estimates to Approach $49 Million 

Nevadans will celebrate St. Patrick’s Day with traditional Irish fare like corned beef 
and cabbage or green beer but likely within their own homes or in small groups 
rather than at restaurants and bars. The Retail Association of Nevada (RAN) projects 
statewide spending to reach $48.9 million, based on survey results from the National 
Retail Federation (NRF). Nationwide, estimated spending will reach $5.1 billion as 
average spending by celebrants fell to $40.77 after a record-setting figure last year. 
Overall spending in Nevada was projected to dip from $59.0 million in 2020, with 
overall participation and per-person spending volumes both declining as the COVID-
19 pandemic influences holiday celebration plans. 

“Nevadans are still eager to celebrate St. Patrick’s Day this year but with a slightly 
different feel. Over the past year, consumers have adjusted many behaviors and 
traditions due to the COVID-19 pandemic, and the change in celebration plans for the 
holiday reflects that,” said Bryan Wachter, Senior Vice President of RAN. “Consumers 
this year will still be looking to eat and drink their favorite Irish food and beverages 
but away from the typical bar scene.” 

Wearing green is the most popular way to people will be celebrating St. Patrick’s Day, 
with 79 percent of participants planning to wear it. Making a special dinner and 
decorating a home or office are also popular celebration options at 42 percent and 32 
percent, respectively. Due to ongoing social distancing measures, the percentage of 
respondents that indicated they would be going to a party is down from traditional 
volumes, with 13 percent of respondents indicating they would be attending a private 
party, 12 percent hosting a party and 10 percent attending a party at a bar or 
restaurant. 

Food was once again the most popular spending category, with 60 percent of 
celebrants expected to spend on eating during the holiday. Beverage sales follow 
closely behind as 44 percent of respondents planned to buy refreshments for the 
festivities. Other popular spending categories include decorations with 32 percent of 
respondents indicating they would be purchasing followed by apparel (30 percent), 
candy (20 percent), greeting cards (10 percent) and gifts (7 percent). 
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Looking out for Business 
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